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ÅThe Ecommerce Ecosystem

ÅTechnical Work

ÅOn-page & Content Work

ÅSocial & Off-page Work

ÅAnalytics & Reporting Work

ÅDepartmental & Corporate Stuff

Todayôs Talk is Wide and Deep
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Let us begin



Amazon sells more online than its next 12 competitors combined

Wall Street Journal, August 27, 2013



Yet continues to grow at 30% & command large amounts of new internet sales

Wall Street Journal, August 27, 2013



You need a brand to compete



YOU NEED TO DIFFERENTIATE TO 

COMPETE



40% of companies use social as their primary digital tool to reach customers.  

McKinsey Quarterly, April 2012, Demystifying Social Meda



You need a social strategy to compete



You need strong technical to compete



You need a content strategy to compete



Shrinking Organic SERP Real Estate



This is what happens when you

do SEO right



ÅThe Ecommerce Ecosystem

ÅTechnical Work

ÅOn-page & Content Work

ÅSocial & Off-page Work

ÅAnalytics & Reporting Work

ÅDepartmental & Corporate Stuff

Technical Work is a Priority
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Technical SEO on ecommerce sites can be huge.

Thereôs Gold In Those Hills!

Pagination

Faceted Navigation

Site Search

SpeedDuplication

Mobile Sites

Multiple Sites





@audette

Do: create list of top priorities

Do: understand their impact 



@audette

Donôt: create giant SEO audit

Donôt: create laundry list of ñissuesò



1.Identify top priorities

2.Sync with business

3.Create bugs and ship!



These are typically* the highest priority areas

Technical SEO for Ecommerce

*it always depends

Å Duplication

Å Faceted Navigation

Å Pagination

Å Speed

Å Site Search

Å Mobile



Ecommerce sites commonly have dupe issues at the product level

ÅUse forensics to delve into the issue (just a few tools, 

keep it simple)

ÅNormally whatôs indexed is what matters (if itôs a dupe 

but isnôt crawled, de-prioritize)

ÅAlways crawl the site yourself (and donôt trust 

statements about canonical purity)

ÅKeep it actionable! Donôt get caught in the maze

Duplication



Discovery, forensics, and some quick SEO hacks

ÅStep 1: crawl the site. Screaming Frog.
Å Option: use their XML sitemap

Å Option: use GWTôs ñTop pagesò (thereôs a trick to this)

Duplication



Exporting GWTôs top pages for crawling

Duplication

Grab that one.



Duplication

Exporting GWTôs 

top pages for 

crawling



Exporting GWTôs top pages for crawling

Duplication



The best insights come from ALL THE THINGS.

Duplication

You have two choices:

Build an enterprise crawler of your own

OR

Use Googleôs data
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Googleôs index can give you answers.

Duplication


